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Clean energy projects are facing

local obstacles and delays

. Alex Trembath &
, @atrembath

Sample analysis finds that roughly half of renewable energy projects in
the US “ended up being canceled in full after years of delay and
stoppage.”

Local opposition to renewable energy
— i projects ‘widespread and growing’:
0 ngons Columbia University report
B compieted The report tracks 395 local restrictions on renewable energy development, with 55 of
those emerging in the last year.
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Terms to Know

Misinformation Disinformation Malinformation
Information that is believed Information that is false and Information that is based
to be true by those is disseminated on reality but is used to
disseminating it, and is intentionally to cause harm or threaten a
disseminated without harm person, an organization, or a
intention to cause harm country

Propaganda
True or false information spread to persuade an audience, which is often politically connoted.
May use accurate, but selectively presented, information and identified sources.
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8  Source: EU Disinfo Lab’s Disinformation Glossary



https://www.disinfo.eu/publications/disinformation-glossary-150-terms-to-understand-the-information-disorder/

Which social media platforms are Americans using?

% of adults who say they ever use...

B 2023 [ 2021
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YouTube Facebook Instagram Pinterest TikTok Linkedln WhatsApp Snapchat Twitter/X Reddit BeReal
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https://www.pewresearch.org/internet/2024/01/31/americans-social-media-use/

Social media is powered by surveillance capitalism

They make money by selling YOU to advertisers.

Includes:

e extensively tracking and profiling users
e targeting ads at us based on our behavior,
relationships, and identity

The more time we spend online, the more platforms learn
about us and advertise to us.

_ [POWERCASTS]

10 Learn more: Techcrunch, WaPo

Social media companies don’t make money by selling ads to you...
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https://techcrunch.com/2022/11/21/meta-surveillance-gdpr-right-to-object-lawsuit/
https://www.washingtonpost.com/politics/2021/10/26/facebook-knew-ads-microtargeting-could-be-exploited-by-politicians-it-accepted-risk/

Which social media platforms emphasize

news/political content?

Platform updates means more “social” and less "political” content.

@® Meta no longer proactively recommends “political” content to
users on Facebook, Instagram and Threads.

@® X/Twitter allows political content, but becoming more
extreme

@® YouTube continues to recommend political content and
Is used by many as a primary news source

@® TikTok will continue to actively recommend new content
to users, including political content.
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https://www.fwiw.news/p/why-biden-had-to-join-tiktok
https://view.newsletters.cnn.com/messages/170796267612303d8dbfc8366/raw?utm_term=170796267612303d8dbfc8366&utm_source=cnn_Reliable+Sources+-+Feb.+14%2C+2024&utm_medium=email&bt_ee=ECrNM8ZVU7TFdseSpZMaKlQZknmdU1RN2jh6lyP173bepJ%2FF3npf98GULStATP%2F6&bt_ts=1707962676126

Social media moderation is poor—

and getting worse

Platforms were already making it easy to evade moderation - it's even worse
after tech company budget cuts, which affected content moderation teams.
Issues with social media enforcement of its policies:
e Inconsistent labeling/removal - ‘1
e Removal is slow, happens after content has spread widely mﬁmfgfgﬂg;‘;&m,
e Does not apply to new accounts that repost content after removal . sl 2
e Algorithms recommend more harmful content to users based on behavior e el 2
e Basic efforts like misspellings/symbols can evade detection el Tl
e Content is often suspended or labeled rather than removed el il 2
e Users are not told that they have interacted with false or harmful content o el
e Platform policies only cover the most egregious, provably false content
e Moderation is even worse in languages outside English AMERICANI
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https://accountabletech.org/research/democracy-by-design-social-medias-policy-scores/

How opponents
disrupt clean energy
projects
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Narrative Trends

Below are some of the most common narratives we see week after week, but this is not
an exhaustive list of narrative trends.

Wind turbines kill wildlife and harm ecosystems and habitats.

Renewable energy is not “clean” or “green,” and is more harmful than it
is beneficial.

damaged by weather-related events.

Agricultural land is being replaced and destroyed by solar panels,
compromising our food supply and security as well as farmers’

livelihoods. AMERICAN|
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e Renewable energy is not reliable; solar panels/ wind turbines are easily




Tactic 1: Localized Communications

Stop the Wind Turbines Harvey County Kansas Visit
=== PUBDRC - 12K memizers - 16 unread posts - Member since March 2024

Hardin county lowa Citizens against Wind Turbines Visit
Public - 215 membears - 6 unresd posts - Member since Janwary 2024

I _ Narratives are spread in hyper-local networks
E Pubc 544 membrs -3 unvead posts - Member soce January 2026 L1108 and spaces like private Facebook groups,
| creating a neighborly and “in-group” dynamic.

% Me-Uplands Wind Vieh
Public - 753 membars - 11 unread posts - Member since March 2024
- Paulding cuunty Ohio Fmtl Wind and Solar —

T e This tactic tapS into the psychological factors that

BRI oot et e ek oy promote trust, meaning content in these groups is
. less likely to be questioned or debunked.

MO S50LAR FARM- SAVE WATTSBURG Visit
Public - 430 members - 1 unread post - Member since April 2024
':E..'u-"" Stop Indus’:rial Snrar P'lmts in Shelb].r Ccunt;r In:llarla Visit 5
\__:__:—"':I-h,_ 1.2% members - 5 unread posts - Member since April 2024 AMERICAN
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Tactic 2: Creating an Insider/Outsider Dynamic

Opponents position developers as big
corporate outsiders, looking to profit off
local farms or the rural way of life.

Opponents refer to developers or the industry at
large as “big wind” or “big solar,” drawing
comparisons to “big oil.”

_[POWERCASTS] .

How to fight the Big Wind Onslaught

The following article first appeared on wwwiwiadturbll
Calvin Luther Mactin s a former university academic wh
has 2 PHO in history, i a prolific author and a leading Iy
powerplant movement.

De Plarpoat’s peerteviewed book, Wind Turbiae Syadd
beachmark study into the health impacts of livieg close

Calvia Luther Martin

Badditives a ¢ B

Big Wind -- Joined at the Hip with Big Oil
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Tactic 3: Turning Clean Energy into a Wedge Issue

@._n_ IYOIVE  ConpOne Opomen Liney buosts P Auinssce
= DI =tol e
® Drive for energy permitting
ars reform fuels tensions between
In some fights over solar, it's climate, environmental justice
environmentalist vs. environmentalist advocates
A wovep e permating precess wonbd speed the degbin e
© oo vten =D oo
fhises s B8xsew

= Bloomberg

Green | Clmate Poltics
Clean Energy and Conservation Collide in
California Coastal Waters

A wind-enecgy dispute highbohits the ntense cpposition large renewable power "‘ vl TP

projects often kace, even in slates commitied 10 the fight against cimate
change.

Opponents are turning clean energy into a
progressive wedge issue, employing tactics
to peel off specific constituencies and
weaken political support.

Particularly in an election year, opponents are
politicizing clean energy projects for their own
partisan gain. They attempt to break up coalitions
with a clean energy agenda by identifying and
exploiting vectors of attack for each group.

AMERICAN|

CLEAN

Y V.= DRIVE
A == AGENCY.



https://www.npr.org/2023/06/18/1177524841/solar-energy-project-location-debate
https://www.utilitydive.com/news/permitting-reform-tension-environmental-justice-climate/715742/?utm_medium=email
https://www.bloomberg.com/news/articles/2024-02-09/california-offshore-wind-power-goals-threatened-by-ocean-conservation-areas

Tactic 4: Creating False Binaries

Opponents create false binaries between
clean energy and other important priorities to
force people to choose between two things
they care about.

For example:

® You can save the environment or the economy
® You can have a strong US or strong China

® You can protect wildlife or support clean energy

_[POWERCASTS] .
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Ernef'gy Experts Warn: New Biden EPA
Rules Will Kill Jobs, Endanger Grid

Posted on Friday, April 26, 2024 | by Outside Contributor |
88 Comments | Print
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Thank you!
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