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AT TENDEES

OPERATIONS, MAINTENANCE & SAFET Y 2026 AT-A-GL ANCE

Generation Sources of  
Attending Companies: 

  Land-Based Wind: 33% 

  Utility-Scale Solar: 18%

  Energy Storage: 17%

  Offshore Wind: 15%

  Transmission: 10%

  Behind the Meter: 6% 

  Other: 1%

586
First-time  
Attendees

167
International  

Attendees

Featured Fortune 500 
Companies in Attendance

•	GE Vernova
•	NextEra Energy
•	MasTec
•	AES
•	GE Aerospace
•	Constellation 

Energy
•	Southern 

Company

•	Emerson 
Electric

•	Exxon Mobil
•	DTE Energy
•	W.R. Berkley
•	CMS Energy
•	Xcel Energy
•	JPMorgan 

Chase

77% 
of attendees are involved  

in final decision making for 
their company/organization

The leading clean energy Operations, 
Maintenance & Safety conference in  
North America with attendees 
representing Algeria, Australia, Austria, 
Brazil, Denmark, Germany, Jamaica, 
Japan, Latvia, Mexico, Netherlands, 
Puerto Rico, Spain, & the United 
Kingdom.

Top attending states: 
Texas, California, Illinois,  
Colorado, New York

Uniting the Full Breadth of the Clean Energy Industry

1,638 
Total registrants

↑3%
Growth from  
previous year

168
Exhibitors 

98
Speakers 

24
Sponsors 

254
Organizations  
in attendance

NEW IN 2026 
•	 Most Exhibitors  

in OMS History! 

•	 First OMS Golf Tournament 

•	 One-Day Expo Passes 

•	 Demo Day on the 
POWERCAST Stage

Leads Collected 

On average of 32 leads were 
collected per exhibitor! 

E XHIBITION HIGHLIGHTS

82% of exhibitors met or exceeded 
their goals for strengthening existing 
customer relationships

168
Exhibitors

↑5% 
Growth from the  

Previous Year 

63
Online Showroom 
Views per Booth 

10:1 
Individual Attendee  

to Exhibitor Ratio



NET WORKING HIGHLIGHTS

PROGRAM HIGHLIGHTS

186
5K Attendees

980  
Opening Reception 

Attendees

90,500  
visits to the event 

website between reg 
launch and the event

Website & Social Media

11,456 
app launches

1,265  
“I’m attending” 

posts 

830 
app downloads

50
Veteran’s Reception 

Attendees

60  
EmpowHER Meetup 

Attendees

60
Poster Reception Attendees

91% 
of attendees felt more than 

comfortable networking and 
met more than one person 
who made the trip worth it

20
Concurrent Sessions

10 
Posters 

16
PowerCast Sessions 

30
Hours of Content

98 
Speakers 

85 
Pre-con Attendees 

Email Metrics

151,000 unique 
individuals emailed

38% opened at  
least one email

5-10 clicks per listing 
to sponsored items in 
attendee emails

DIGITAL IMPACT

App Metrics

934 
Mobile app 
downloads

1,727 
Views to in-app 

floor plan  

480
Messages 

sent

575 
Average Push 

notification 
views

35
Average Push 

notification 
clicks

February 23-25, 2027  |  Long Beach, CA
SAVE THE DATE


